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Extra membership 
benefi ts for you
As a Media Super member, you can access a range of helpful 
and cost-effective services such as the ones listed below.

 65

BANKING
As a member of Media Super you have access to the 
Super Members Home Loan, the discounted home loan 
provided by ME Bank.
The Super Members Home Loan was created in 1994 to 
provide working Australians with access to a home loan. 
Today, the SMHL is one of a range of low-cost banking 
products offered by ME Bank.
Other products include the InterestME Savings Account, 
Online Savings Account, Personal Loans, Term Deposits 
and the ME Mastercard. 

To fi nd out more: 
Visit www.mebank.com.au or phone 131 563.

FINANCIAL PLANNING
Industry Fund Financial Planning (IFFP) can help you with 
decisions regarding your superannuation, including:

  Which investment option is right for me? 
  How much can I salary sacrifi ce? 
  I’m retiring soon – what should I do with my super? 
  How much tax will I pay if I take my super as a lump 

sum or as a pension? 
  How can I use my super to maximise the Government 

Age Pension? 
  Can I access my super through a transition to 

retirement pension? 

Special offer
As a member of Media Super, you are eligible for 
access to free limited fi nancial advice covering any 
two of the following*: 

  Contribution strategy
  Contribution types 
  Investment choice and strategies
  Insurance options, including Income Protection
  Centrelink and tax optimisation
  Starting a pension

Over the course of a year, can have two free 
consultations with an IFFP fi nancial planner. Each of 
these consultations can span up to four hours, and is 
free of charge and obligation.
If you then require a full fi nancial plan, a quote 
disclosing all costs is provided to you for approval 
beforehand. Visit www.iffp.com.au for our fees 
section. 
IFFP does not accept commissions to recommend 
any particular product or service and operate on a 
fee-for-service basis. This means that the cost for 
your fi nancial advice is based only on the amount of 
time and work that needs to be done, not the amount 
of money you have to invest.

There’s no hidden charges, no commissions and no 
ongoing fees.

To fi nd out more: 
Visit www.iffp.com.au or phone 1300 138 848.

*  IFFP is reimbursed for the cost of these hours by Media Super on 
behalf of their members. This document is of a general nature and 
does not take into account your personal objectives, situation or 
needs. You should assess your own fi nancial situation before 
making any investment decisions based on this information. 
Industry Fund Financial Planning (IFFP) is a division of Industry 
Fund Services Pty Ltd (IFS - ABN 54 007 016 195, AFSL 232514) a 
wholly owned subsidiary of Industry Super Holdings Pty Ltd (ISH). 
ISH is owned by a number of leading industry funds, of which Media 
Super is one. 
Media Super does not recommend, endorse or accept responsibility 
for products or services provided by third-party organisations. 
Terms and conditions apply – these should be obtained from IFFP. 
Media Super does not accept liability for any loss or damage caused 
by the products and services provided by IFFP.

Please note: The information detailed in this section is provided by the service providers and not the Media Super Trustee. 
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HOW TO CONTACT US
Mail: Media Super Limited
 Locked Bag 1229, Wollongong NSW 2500
Phone: 1800 640 886
Fax: 1800 246 707 
Email: administration@mediasuper.com.au
Website: www.mediasuper.com.au

*  The comparison shows projected outcomes, applying current fees for Media Super’s Balanced investment option and today’s average fees of a sample of 16 Retail 
Master Trusts over 30 years. Differences in fees may change in the future and this would alter the outcome. 

The amounts are not predictions or estimates of actual outcomes. Outcomes will vary between individual funds. Research and modelling current at 30 June 2009 by 
SuperRatings, commissioned by Media Super. 

Above example is a comparison of two employees, aged 35, that assumes same starting account balance of $50,000; same income of $58,000; 2.5% infl ation rate; 3.5% 
salary increase per annum; 9% superannuation guarantee contributions; no additional salary sacrifi ce or voluntary contributions; 15% contributions tax; employer 
asset sizes accumulated at 11.6% per annum; investment return of 7.225% (gross of taxes and fees at 8.5%, but with taxes of 15% deducted); explicit costs 
deducted from members’ accounts (e.g. member fees) subject to a 15% tax allowance; contribution fees, entry fees, exit fees, additional adviser fees are excluded from 
calculations; employer asset size $150,000. Consider your own objectives, fi nancial situation and needs before making a decision about superannuation, because they 
are not taken into account in this information. You should consider the Product Disclosure Statement as a whole before making an investment decision. 

Average Media Super Member Average Retail Master Trust Member

Both members in this example are on the same income, 
are the same age and make the same super contributions – 

but look at what current fee differences could mean over 30 years.*

Compare the pair


